
College of Design
Mission
Cultivate professional visual designers with the ability 
for interdisciplinary team cooperation in order to 
engage in the cultural & creative and craft & design 
areas more easily.
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Development Objectives

Exploration of the integrated application of design 
esthetics and industry
The College of Design aims to offer practice-oriented training for 
students to achieve knowledge-action integration and connect 
education with employment. Therefore, with focus on “industry 
linkage”, “product development”, and “talent cultivation” and based 
on the needs of each department, we hire mentors for collaborative 
instruction or short-term workshops to discern the complex 
connections and relationships between culture and economics in 
modern times and thereby integrate design and creativity resources, 
strengthen curriculum design for practical application and connect 
education with work, and achieve the goal of industry-academia 
collaboration. We also offer services including visual marketing 
design, multimedia design, image design planning, and cultural and 
creative industries research, in order to improve the employability 
and international competitiveness of students.
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Instruction Development and Planning
1. Faculty instruction:

(1) Design courses for strengthening knowledge-action integration.

(2) Hire mentors for collaborative instruction to equip students with current professional skills and their practical 
applications.

(3) Establish a teaching quality management mechanism based on the curriculum committee and 
the faculty instructional evaluation systems.

(4) Hold regular instructional review meetings, invite faculty members to give demos teaching for professional 
courses, and invite off-campus experts to give recommendations and comments, in order to optimize 
teaching methods and classroom management.

2. Student learning:

(1) Cultivate professional competencies: Each department encourages students to apply for relevant certification 
and licensing or participate in competitions based on their characteristics and core abilities in order to 
quantitatively measure the professional competencies and learning efficacy of students.

(2) Encourage the application of practical skills: Departments sign internship agreement with related units to offer 
students the opportunities for field practicum during the study in order to improve the practice and integration 
ability, enrich the experience, and bridge the education-to-employment gap of students.

Student Guidance and Counseling
1. Academic and life guidance and counseling: A process for complete academic and life guidance 

and counseling of students is in place.

2. Further study guidance and planning: Guide students who wish to further study to apply for adaptive 
and specialty-related postgraduate programs based on their traits and the department features.

3. Employment guidance and planning: Hold internship conferences with the practicum unit and faculty 
members based on the foci of department development and employment talks to provide students with 
related guidance.

4. Encourage students to apply for certification, licensing, and participation in international conferences 
and symposia and domestic and international professional competitions.

5. Encourage students to take foreign language courses to improve their international competitiveness.

Learning Resources Planning

1. Enrich core competencies by improving the quality of professional equipment based on the learning 
outcomes, years, and number of students.

2. Plan a space for exhibiting the professional learning outcomes of students.

3. Introduce collaborative instruction with mentors and promote off-campus internships to enhance the 
practice and integration abilities of students and enrich their practical experience.
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Academic Research and Development Planning
1. Encourage striving for off-campus research resources across departments and across schools.

2. Actively launch collaboration projects with the industry or public sector to strive for collaborative 
research contracts to enhance industry-academia collaboration energy.

3. Organize symposia and exhibitions regularly and invite field experts and off-campus scholars to exchange 
with faculty members and students.

4. Encourage faculty members to publish research papers or works to improve their professional performance.

Facilities and Equipment
The College of Design offers students abundant and comprehensive learning resources. In addition to the 
learning assisting tools (e.g. the smart library, World Citizen Village learning space, the e-reading center, digital 
language self-learning center, e-learning area in student halls, the HCU e-Learning Platform, e-Knowledge 
Management (EKM) platform, and e-Portfolio system) that are exclusive to HCU and shared by HCU students, 
the college has its own professional software and hardware equipment and space, including the art center, 
sketch classroom, glass art design classroom, compound metal craft design classroom, dyeing craft classroom, 
illustration design classroom, independent creative studio, multimedia classroom, digital media project production 
and editing classroom, fashion design classroom, fashion styling classroom, and static photography studio. 
These facilities and equipment provide the college with important hardware resources for professional instruction 
and learning activities.
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Glass Craft Design Classroom: Glass Love 99
In 2010, HCU founded the Art & Creative Design Department and offered courses relating to glass craft skills 
and knowledge, and students also demonstrated the identification with and enthusiasm on glass craft. In the 
learning process, the mutual brainstorming between faculty members and students has stimulated different 
ideas and established more elaborate skills. They also participated in glass craft exhibitions and sales to 
promote glass art. As time goes by, the atmosphere of learning glass craft eventually took form, and the Art 
& Creative Design hopes to unveil the mystery of glass production to demonstrate the clear beauty of glass 
crafts and sustainably operate the “Glass Love 99” brand to pass on the spirit of class art.
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Art Center
Every year the HCU Art Center invites designers and artists in different fields to hold exhibitions for cultural 
& creative products, visual design, paintings, and installation arts to improve art atmosphere and humanities 
literacy in the campus. The Art Center also holds workshops and keynote talks regularly. The promotion of art 
and cultural activities rely on the long-term investment of labor, materials, and related resources. Therefore, 
by recruiting the campus exhibition team, developing HCU’s art and cultural workforce, and creating an art 
and cultural exhibition planning system, we aim to pass on the practice of campus art and cultural activities.
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Fashion Design Classroom
We attempt to equip the spacious classroom with the best equipment. In addition to the multimedia 
e-classroom, it is equipped with professional machines and equipment and industry-level sewing machines 
for students to use in practical courses. In practice courses, each student can use one machine to enhance 
learning efficacy.

Metalwork Classroom
The Metalwork Classroom of the Fashion Design Department has complete professional equipment for 
metalwork and jewelry design and manufacture. There are also professional workbenches, and casting, 
molding, mass production equipment in pace with the industry. Classroom design and curriculum planning 
emphasize cultivating the creativity, design, manufacture, and protection abilities of students. By learning 
from doing and accumulating experience in such an environment, students can become jewelry designers or 
their own personal brand developers.
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HCU Center for Industry-Academia 
Collaboration and Design of Cultural & 
Creative Industries
Ethnic diversity and local characteristics are 
the important sources for the cultural & creative 
industries development in Taiwan and contain 
the value of an aesthetic economy. HCU has 
thus established the HCU Center for Industry-
Academia Collaboration and Design of Cultural 
& Creative Industries to keep pace up with the 
latest trends and business planning. In the future, 
we will promote the exchange among culture, 
art, and design to improve the professional 
literacy of students. Furthermore, in order to 
further explore the core value of the cultural and 
creative industries, we plan business based on 
“brand planning”, “package planning”, “digital 
animation”, “electronic games”, and “application of 
interactive virtual reality”. In addition, by combining 
professional standards with teaching directions, 
planning various development strategies through 
the center, and integrating cultural and creative 
industries promotion, we hope to enable students 
to develop a successful career in areas relating 
to design and cultural and creative industries 
based on the continual improvement spirit and the 
devotion to promoting professional design courses 
emphasizing exquisite skills and creativity. In 
talent cultivation and matching, we foster creative 
designers and artists through the center, including 
organizing the emerging designer and young artist 

cultivation programs, fostering agents with cross-
sector integration abilities for the cultural and creative 
industries, and helping students find an ideal job in 
their selected fields.

Based on the following three goals: (1) industry-
academia cooperation service; (2) cultural and (3) 
creative industries development, and “teaching 
objectives establishment”, the center features 
“industry linkage”, “product development”, and “talent 
cultivation”. By combing creative thinking with design 
concepts, we discern the trends and development of 
cultural and creative industries and emphasize cultural 
and creative characteristics and local traditions. While 
contents must be artistic, original, cultural, social, 
technical, and commercial, it is necessary to jump out 
of the concept of culture and economics diversion to 
discern the contemporary complex combination of 
culture and economics in terms of industry, in order 
to cooperate with industries and provide services 
including visual marking design, multimedia design, 
image design planning, and cultural and creative 
research, and thereby establish a paid service 
system to fulfill the performance of industry-academia 
collaboration. 

These plans will be applied to the interdisciplinary 
instruction of the Department of Department of Visual 
Communication Design, Department of Art & Creative 
Design, and the Department of Fashion Design 
and then combine with course contents to cultivate 
outstanding talents in respective fields.
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Foci of Development of the HCU Center for 
Industry-Academia Collaboration and Design of 
Cultural & Creative Industries

1. Industry-academia collaboration
We achieve design, R&D, and promotion collaboration 
with the industry by integrating the hardware and software 
resources of the college to offer services including 
marketing planning; brand identity and digital media 
designs; and integrated promotion based on the continual 
improvement spirit in order to achieve industry-academia 
collaboration and to become a design center for creative 
design.

2. Cultural and creative industries development
By integrating the college’s teaching objectives, we discern 
the development trend and core value of the creative and 
design industries. We further plan various development 
strategies planning through the center, and integrating 
cultural and creative industries promotion to achieve design 
practice development and skill training effectiveness in 
terms of “brand planning”, “packaging design”, “digital 
animation”, and “interactive VR application”. Then, we will 
establish a paid service system to become a design center 
for cultural and creative operations.

3. Instruction characteristics development
By integrating with the professional development of 
students, we encourage students to participate in 
international design competitions and apply for skill 
certification and licensing. Through arranging observation 
of competitions, certification and licensing courses, and 
skill discussions, we raise the standard of the features in 
teaching and research and pursue research and workplace 
excellence of students. With a competitive incentive 
mechanism, we aim to become a center for design 
instruction.
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Student Performance
1. The work Angle by students Ming-yang Wu, Yi-pin Cai, Hong-

yi Wei, Tong Lin, and Qi-sheng Zhou entered the second 
round of the 2D Creation Group, Animation Category, 2017 
Vision Get Wild Exhibition.

2. The Five Elements of Food by students Shi-heng Liang, Yun-
jie Cheng, Pei-yi Cai, Shu-qing Hsu, Yi-lun Su, and Jia-jie 
Shao won the Sponsor Special Prize and became a finalist in 
the Visual Communication Design Category, 2017 Young Pin 
Design Award.

3. Student Meng-ling Huang of the mater’s program won the 

Bronze Prize and the Most Marketable Award of the 2016 
Monkey King Chinese Painting Competition.

4. The project Let Taiwan Grandma Home by students Jia-jing 
Zhou, Cai-xuan Lin, Yu Liu, Wei-xuan Kee, and Rong-jia Chen 
won the honorary mention at the 2016 TSMC Youth Dream 
Project.

5. The project Evolutionism of Waste Materials by students Jia-
yao Liu, Jian-zhi Jiang, and Xiang Qi won the honorary 
mention at the 2016 TSMC Youth Dream Project.

6. Student Ya-yun Liao of the master’s program won the 
champion of the college and university category at the Taiwan 
Girl Day—Recognition of Girls, Hope of Future—Four Panel 
Grip Comics Competition.

7. Student Zhi-cheng Hsieh won the President’s Award of the 
college and university group, Advertisement Design/Graphic 
Category, at the 25th Times Young Creative Awards.

8. Student Ya-fang Shao won the President’s Award of the 
Advertisement Design/Designated Brand Category, at the 25th 
Times Young Creative Awards.

9. Student Shao-zhen Huang of the master’s program won the 
Excellence Award of the adult group of the 2015 National Art 
Cultivation—The 3rd Mini Print Art Competition.

10. Student Qiao-yu Xue won the Excellence Award of the adult 
group of the 2015 National Art Cultivation—The 3rd Mini Print 
Art Competition.

11. Champion for two consecutive years at the 2014 and 2015 
National Student Art Competition.
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12. Champion for two consecutive years at the 2015 and 2016 
National Student Picture Book Competition.

13. Students Pin-ren Chen won the Silver Award at the 16th 
New Age Potential Fine Arts Exhibition organized by Cathay 
Financial Holding.

14. Student Xin-yu Lin won the second prize in the watercolor 
category of the 2016 New Taipei City Fine Arts Exhibition.

15. Student Shun-zhong Shih won the first prize of the National 
Sketch Competit ion  under the 2016 Taiwan World 
Watercolor Competition.

16. Student Zhong-han Qi won the second prize in the ink 
wash category of the 16th Taiwan International Art 
Association Exhibition.

17. Student Shi-ji Zhuang won the second prize of 2016 Taiwan 
Girl Day—Four Panel Grip Comics Competition.

18. Student Zi-yi Zhong won the Gold Prize at the 41st Lion 
Club Kuang Hua Sketch Competition 2016.

19. Student Chen-an Chang won the second prize at the 2016 
New Taipei City Art Festival—22nd International Bookplate 
Competition.

20. Works of students Yao-jie Lian, Xin-yu Lin, Shi-jia Liu, 
Jun-lin Yeh, and Yong-qing Chang were selected by the 1st 
International Watercolor Biennale Hong Kong 2016.
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